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Those casinos keep popping up all over the country, and with them new sources of covers, at least for tr
time being. The spread of casinos in recent years to riverboats and Indian reservations has sent casil
revenues soaring. From 1991 to 1995, casino rev
going to all these casinos? People in the North Central and the South regions of the country accounted fc
most visits to casinos in 1995, which wastest census data available.

Competition is getting fierce! And the casinos are pulling out all the stops in keeping you there once you
arrive. Casinos hire some of the smartest advertisers, marketers, mathematicians, and game designers to
the job....and matchbooks are just the tip of the iceberg.

Casino strategies run the ga@udtom the obvious (liquor) to the subtle (mdide floor plans that
discourage wandering). Their ads play on our wildest dreams of easy wealth and assure us that, even if w
dondt win big, gambling is great fun. A power f
riverboat. Theyodre particularly effective becau
guess how you tend to spend your time!

An unwritten rule in Nevada and At | andgsboplayetsi t vy
candét be lured by the neon signs of other compe
of time...and how many clocks have you seen in casinos? The longer you play, the greater the hous
advantage. All games give the casino a mathematical edge, so the longer the player is at the table or
front of the machine, the greater the houseds c
card advance machines to let you play as long as your bank account will allow.

Casinos use tokens and chips instead ofrelasiog ns
is play money, and casino executives al ways ref

Color schemes? Consultants have found that dark reds, blues, purple, and black attract slot players, at
red is a favorite ofasino designers because it helps keep people excited.
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Rumor has it that casinos even pump oxygent int
been provenhut some casinobaveexperimented with introducing pleasant smells into the gambling areas
and found betting increasedfby MmMawwtchHowkaBobut .

| haveheard that the once flood of Casino matchcovers is dwindling considerably, with reports that some
casinos have gone to generic matchbooks. But, having just returned from AMCAL 2010, & foandw
Casino covers that were certainly new to me! Just take a look at these beauties!
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