
The Yellow Pages 

 

   The yellow pages are any telephone directory of businesses, organized by category rather than 

alphabetically by business name, and in which advertising is sold. The directories were originally printed 

on yellow paper, as opposed to white pages for non-commercial listings. The traditional term "yellow 

pages" is now also applied to online directories of businesses. 

 

   In many countries, including Canada, the United Kingdom, Australia, and elsewhere, "Yellow Pages" (or 

any applicable local translations), as well as the "Walking Fingers" logo first introduced in the 1970s by the 

Bell System-era AT&T, are registered trademarks, though the owner varies from country to country, 

usually being held by the main national telephone company. However, in the United States, neither the 

name nor the logo was registered as trademarks by AT&T, and are freely used by several publishers. This 

can sometimes be very confusing as YP (AT&T) and yellow pages are similar in nature. 

 

   The name and concept of "yellow pages" came about in 1883, when a printer in Cheyenne, Wyoming, 

working on a regular telephone directory ran out of white paper and used yellow paper instead. In 1886, 

Reuben H. Donnelley created the first official Yellow Pages directory. 

 

   Today, the expression yellow pages is used globally, in both English-speaking and non-English speaking 

countries. In the United States, it refers to the category, while in some other countries it is a registered name 

and therefore a proper noun. Telephone directories using the official internet address "yellowpages.xx" 

exist in 75 different countries. They are edited by many different phone companies and directory 

publishers, mostly independent from each other. 

 

   In Belgium, Slovakia, the Czech Republic, the Republic of Ireland, Israel, the 

Netherlands, and Romania, the yellow pages are known as the Golden Pages. In 

Austria and Germany, the yellow pages are known as Gelbe Seiten, and in Sweden 

as Gula Sidorna, which in both cases means the yellow pages. In Portugal and 

Brazil, the yellow pages are known as Páginas Amarelas. In Spain, Chile, Peru, 

Argentina and other countries in Latin America, the yellow pages are known as 

páginas amarillas. In France and in francophone Canada, they're known as Pages 

jaunes. In Italy and Italian Switzerland they are known as Pagine gialle. In Japan, 

the yellow pages are known as Town Page. In Sri Lanka, the yellow pages are 

known as the Rainbow Pages, or the silver page. 

 

   Yellow pages directories are usually published annually, and distributed for free 

to all residences and businesses within a given coverage area. The majority of 

listings are plain and in small black text. The yellow pages publishers generate 

profit by selling advertising space or listings under each heading. Advertising may 

be sold by a direct sales force or by approved agencies (CMR's). Available 

advertising space varies among publishers and ranges from bold names up to four 

color twin page ads ("double trucks"). 

 

   Yellow pages print usage is reported to be declining with both advertisers and 

shoppers increasingly turning to Internet search engines and online directories. As 

a result, most yellow pages publishers have attempted to create online versions of 

their print directories. These online versions are referred to as IYP or Internet 

yellow pages. [https://en.wikipedia.org/wiki/Yellow_pages] 



 


